Topics for the presentation
1. Recruitment and Selection Strategies in Modern Companies
2. Employee Motivation and Non-Financial Incentives
3. The Role of Corporate Culture in Organisational Performance
4. Building and Maintaining Long-Term Business Relationships
5. Advertising Strategies: Traditional vs. Digital Media
6. Branding as a Tool for Competitive Advantage
7. Social Media Marketing and Consumer Behaviour
8. The Role of Influencers in Modern Advertising
9. [bookmark: _GoBack]Sustainable Business Practices: Impact on Production and Marketing
10. Ethical Issues in Marketing and Business Relationships
11. What Makes a Good Job Interview?
12. Why Teamwork Matters in a Company
13. How Products Move from Factory to Customer
14. How Shops Decide What Prices to Charge
15. Why Companies Advertise
16. What Makes an Advertisement Effective
17. Introduction to Branding
18. How Social Media Helps Companies Sell Products
19. How Customer Service Builds Good Business Relationships
20. What Is a Budget and Why Companies Need One
21. The Role of Banks in Business
22. What Is Marketing Research?
23. How Businesses Decide Who Their Customers Are
24. How Start-Ups Get Their First Money
25. Where Big Companies Get Money to Grow
26. How Governments Help New Businesses

