English Language for Economists 2

Oral part of the exam – communication 

1 What is a tailor-made course and what are its advantages? 
What is a hands-on training and what sort of courses are suited to it?  
Why is it important nowadays to be computer literate? 
In your profession, what are the core skills?

2 How long have you studied? 
How hard do you have to study?
What do you most enjoy/dislike about your studies?
What does your studying consist of?
What are your ambitions for the future?

3 What interview advice would you give to someone attending the interview?
What advice would you give on body language?

4 What’s important when making a business call in English? (two minute presentation)

5 What promotional activities did Axe use in its promotional campaign and what was unique about it? 

6 Name some promotional activities and say their advantages and disadvantages.

7 What are brands and what associations do they have? (refer to the video)
Where does the name ‘brand’ come from? (the origin of the word)
What can be branded?
What is brand stretching and name some examples.

8 What are brands and what associations do they have?
Why do people like/dislike brands?

9 What are product placement and product endorsement? Name some examples.

10 Explain the concept of marketing mix.

11 What is the difference between the marketing and the selling concept, and what are market opportunities?

12 Explain the expressions: innovator, mainstream, trendsetter and early adopters, and put them in the correct order.

13 What steps would you take before launching some product, e.g. new tea?
Which promotional activities would you choose to advertise it? Explain your choices.

14 Why starting your own business? What problems would you expect if you started your own business? 

15 What is franchising and what are its advantages and disadvantages?

16 What is franchising, who are participants and what advice would you give to someone considering buying into a franchise?

17 What are ways of raising money to start a company? Explain some of them.

18 Explain raising money from a bank (meeting conditions) and friends/family to start up a business.

19 Who is a business angel and what are venture capital firms?

20 What are stages in a typical presentation? 

21 Present the Faculty of Economics in Banja Luka in a form of three minute presentation.

22 Present a product/service you know well in terms of its advantages and marketing in a form of three minute presentation.

23 Present the town you live in to a business person in terms of its industries, facilities and advantages of opening a business in a form of three minute presentation. 

24 What advice would you give to someone about giving presentation?

25 What’s important preparing for a business trip abroad? (two minute presentation)

26 What’s important when choosing a business hotel to stay at? (two minute presentation)

27 What changes in business have new technologies brought?

28 How can social media help: people in their job, people to find work and businesses?

29 What are advantages and disadvantages of companies using social media in marketing, recruitment and communication between employees?

30 How can customers use social media to influence the way companies and other organisations behave?

31 Explain the terms:
     a flexible working hours
     b career breaks
    c optional part-time working
What would be the benefits of these changes for both companies and employees? 

32 What factors make customers loyal to a company? 

33 What is the difference between customer satisfaction and customer loyalty? What can companies do to encourage a) satisfaction, and b) loyalty?

34 Why is it important to get customers’ views on your products and services?
Why should you welcome customers’ complaints?

35 What do customers want in terms of service?
What is important when dealing with customers?
What is important when organising staff to provide better service?

36 What advice would you give to someone about the best ways to complain?

37 How can you make the office greener/environmentally friendly?

38 What can a business do to establish itself as being socially responsible? Why is it important to be socially responsible? Name some examples (refer to the video). 

39 Letters: an email, a memo, a letter of enquiry, an email of application for a job, a proposal, a report, a letter of complaint

40 Graphs (provided at the exam)
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